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Intelligent 
Automation is 
creating new 
experiences 
across 
businesses
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Intelligent Automation is used 
to improve operations, innovate 
and scale

Its about getting closer to 
customers and giving them what 

they need

End to end ecosystem can have 
transformative results
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https://geobrava.wordpress.com/2014/04/24/u-s-smart-home-systems-and-services-to-reach-18-billion/
https://creativecommons.org/licenses/by-sa/3.0/


Intelligent Automation 
is a journey

AUTOMATION IS DRIVEN BY WHAT 
IS ACTUALLY NEEDED AND WHAT IS 
ANTICIPATED IN THE FUTURE

PREDICTIVE ANALYSIS PLAYS 
AN IMPORTANT ROLE

This Photo by Unknown Author is licensed under CC BY-SA

https://geobrava.wordpress.com/2017/12/20/digital-transformation-revenue-will-reach-2-1-trillion/
https://creativecommons.org/licenses/by-sa/3.0/


People matter

For Intelligent Automation to succeed we need to let 
humans do what they excel at and let automation do 
the rest

“We need to let humans focus on empathy, relationship 
building, and of course analytics and judgments.”



The Journey is 
connected

• Each product choice, material selection, process 
decision, technology stack in the journey matters

• If we are thinking of lifecycle impact of physical 
products then there is a need to imagine and manage 
the digital experiences impact as well.



Intelligent 
Automation helps 
you in finding 
solutions

Process management helps 
you visualise

You may then find completely 
different solutions elsewhere



Making Intelligent Automation work

• “We first created a digital twin of the entire factory and visualised the entire processes before making the 
final decisions.”
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https://geobrava.wordpress.com/2019/06/18/factory-simulation-software-revenue-will-reach-4-1-billion/
https://creativecommons.org/licenses/by-sa/3.0/


Making Intelligent Automation work

• “If digitization is not one of the top five things that you're trying to do in any organisation, believe me, it 
won't happen.”

• “The right people in your team matter the most.”
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https://www.ecointeligencia.com/2019/04/gemelos-digitales/
https://creativecommons.org/licenses/by-sa/3.0/


Making Intelligent Automation work

• “It's a combination of discovery, use cases from the peers and leaving it, democratizing some of these tools 
in the hands of users.”
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https://creativecommons.org/licenses/by-sa/3.0/


Making Intelligent Automation work

• “ The key thing over here when you start with collaboration, is to change your mindset. Once you remove 
the chain management barrier, only then you can really collaborate. Further, technology teams need to be 
open to change and new ways of doing things.”

This Photo by Unknown Author is licensed under CC BY-SA

https://en.wikipedia.org/wiki/Baxter_(robot)
https://creativecommons.org/licenses/by-sa/3.0/


India’s time to 
transform is now

“Quality and reliability will become a key part of India's 
transformation. We need to move up the value chain! “

“By 2025 there will be a screen in front of us and we will have a 
voice command and that is the the opportunity to prepare for.”
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https://creativecommons.org/licenses/by-nc-sa/3.0/


The Imperatives for Reimagining Business
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transformation
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